Steps for More Effective PSA Campaigns
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Steps for More Effective PSA Campaigns

A SEAMLESS PSA CAMPAIGN MODEL

Corrective Actions /S gaa

AUDIENCE

Creative
Development

Data Analysis (#* W

Distribution/Promotion

Develop a seamless campaign
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Steps for More Effective PSA Campaigns

/,—\/L”‘:“IRIMENT Create a Strategic Plan
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12 L S s R EEae * Conduct pre-campaign research
(REEXAE'K&ﬁEﬁ ot * Define social problem
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* Include your distributor

* Define campaign objectives
Take action:
* Generate response

» d * Create general awareness
* Change attitudes/behavior

LIKE THIS
(36 LIKES)

SHARE THIS GROUF

® 2a

DISCUSS JOIN THIS GROUF
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Steps for More Effective PSA Campaigns

BROADCAST SURVEY

ON AYERAGE, HOW MANY PSAS DO YOU
RECEIVE PER WEEK®?

Hire an Experienced Producer

Q%
) * Commercial ads and PSAs are different

e * Should have PSA experience

Wi 1703
-41’07
8 TO 10
11 TO 20
= 30

* Must understand the media mindset
* Competition for time is intense

* PSAs: no station revenue
* Production must be PERFECT!

]
39% RECEIVE FROM 8 TO 30+ PSAS WEEKLY

You don’t understand my job.

You don’t try to engage my station in your cause.
You don’t understand what matters to my station.
You don’t try to make me look good to my general
manager. , 4
You don’t visit me.

-
You don’t thank me when | use your PSAs. 2 e ‘ ‘oo DWI LL

Now what is it you want me to do for you? COMMUNICATIONS
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Steps for More Effective PSA Campaigns

- &y > . .
.E.j. o Develop comprehensive media plan
radio G 2
n(; -f'?jr“g- .
PogeTii=Ey * Target all mass media

billboard L

2 g -
internet leaflet

* Each performs differently
* Creates synergy
* Include social and place-based media

* Be inclusive
* Target minorities

* Include timing and budget
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Steps for More Effective PSA Campaigns

Be Broadcast Ready

* Know what the media needs
e HD files
 Different spot lengths
e Quality criteria

* Pre-distribution checklist

* Closed captioned
PSA SR B | * SpotTrac encoded
* AD ID coded

Current PSA Campaigns for 4-H COUNCIL

_ e
" [ e Create downloa atform
i’ Our latest Inspire Kids to Do Campaign gives kids more opportunities to do

and helps grow leaders ready to navigate life and career. This movement will
—~—— bolster the path for 4-H to empower 10 million true leaders, youth who
View all available navigate life challenges, pursue passions and contribute to the world around
Downloads them by 2025,

“ - NEED US ® €

The goal of

View All PSA Clients

4-H

GROWS HERE

4-H COUNCIL:

ice, Citizenship,

Living and Mentoring.

o Grow True Leaders campaign is to prepare 10 million True

Leaders by 2025. The campaign will include an ongoing national consumer
H youtr
it and employee engagement effort with youth rallies comprised of celebrities, Y
bout View all available i 7 2 i A H ok at ral public. The
R A iots influencers, corporate partners, 4-H alumni and the general public. The '
S . campaign is focusing on moms with kids ages 6-17 years old. PSAs have

Fesiich
Liidhod: been sent to 1,000 local TV broadcast stations, all major national TV -

hands-on activities and projects.
s il networks and 3,500 radio stations.
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Steps for More Effective PSA Campaigns

% ELP SUPPO
'MORE VICTORI
: FORVETERAN

Promote! Promote! Promote!

ﬂmm&lﬂlT

“TO EMOY LIFE AGA
— CARMEN |

DRV

-
e

YOUR DIGITAL | AS AMERICA'S VETERANS FACE
DOWNLOAD IS A | CHALLENGES, DAV IS THERE.

CLICK AWAY. | von s o reces v 1 got rm e e

e Must let media know where to access
e Blast emails
* Hard copy mailers

* Include collateral material
- e Traffic instructions
e e LEft: TV PSA blast email. Above:
Ee——— TV PSA alert card. o Storyboards
* Newsletters or Campaign Summaries

= * Engage your field network
TV PSAs Traffic Instructions (] Webinars

TO: Traffic Directors

FROM: Volunteers of America
DATE: November 15, 2017
SUBJECT: TV PSAs

MESSAGE:

We have just sent the digital files below. These are TV PSAs from Volunteers of America.
Please forward these files to your public service or community affairs director.

THESE PSAs ARE EVERGREEN

A4
v

Code AdTitle Language  Length Advartiser »

VYVA0038000H Difference Makers English | :60 | Volunteers of America -
VYVA0036000H Difference Makers English | :30 | Volunteers of America x‘ ‘o o pw. l l

VYVAO037000H Difference Makers English :15 | Volunteers of America C O M M U N Ic Ano N S
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Steps for More Effective PSA Campaigns

R/ ... T L
&2 NBC ooV amc. Create distribution plan
Qi Zim  oif |
O E:.‘{EL"" ﬁifg Y e TV/radio
ggégﬁé%hlc y.R5 @ N I:bS * Include networks
trus - = B F‘?x‘ . ’ Sse E):;eme Reach
e Use
PSA ExtremeReach@'— e Use our PSA Digital platform
Digital nasiT gseor * Include out-of-home
* Billboards

* Transit media
* Retail signage
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Steps for More Effective PSA Campaigns

PSA Usaae Trends
Evaluate your campaign performance

* Analyze ongoing progress
* End game changes are useless
e Study areas of exposure shortfall

Avnn an s i Sacvcen

Underage Drinking Prevention

National Media Campaign * Take action
Community Outreach Pilot Program
B oo VAL Ak  Evaluation actions
d CEO, GOODWILL COMMUNICATIONS
TOTAL PLAYS, VALUE & GROSS IMPRESSIONS BY STATE e N etWO r k O u t re a C h

e Blast emails
* Train local outreach staff

M # of Plays: 3475
Value: $1,091,950.00
# of Imp: 5897770
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Steps for More Effective PSA Campaigns

Merchandise evaluation data

* Share PSA usage with stakeholders
* Executive staff
* Board members
* The media

* Steps to sustain future usage

* Show media appreciation

* Create PSA committee with media participation
* Send letters/present plagues
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